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AeATio TUTTOU

Neukwaia, 22 AekepBpiou 2020

H EY mrapouciaoce Ta BAaCIKG eUpAMATA KOl TTPOTACEIS TNG TTPWTNG
épeuvag Attractiveness Survey Cyprus 2020 oTto mTAdicio

O108IKTUOKAG EKONAWONG

P To 56% Twv epwTNBEVTWYV avapévouv OTI N EAKUCTIKOTNTA TG KUTTpou wg
€TEVOUTIKOU TTpoopIoHoU Ba BeATIWOEI Ta eTTOpEVA TPia Xpovia, EVW TO 24%
oxediadouv va EEKIVAOOUV | va ETTEKTEIVOUV SpaoTnpidoTnTeg otnv Kutrpo

P Baoikég SpaocTnpIOTNTEG TTOU £EETAJOUV Ol eTTEVSUTEG O1 aAuCideg e@odIacou Kal
logistics (28%), ypa@eia TTWANCEWV KAl MAPKETIVYK (24%) Kol KEVTPIKA ypa@Eia
(18%)

» MNoiétnTa {wng (81%), TNAETKOIVWVIEG KOl YNPIOKES UTTOSONEG (63%), eTTiTredo
TOTTIKWV £PYOCIOKWY SeEIOTATWY (63%), eTaipIK @opoAoyia (46%) Kol UTTOSOMEG

HETa@opwyV Kal Logistics (43%) eAKUCTIKOTEPOI TTAPAYOVTEG

H EY KuTtrpou TTapouciace Ta eupriuata Kal TTpoTAoEIG TNG TTPWTNG £pguvag Attractiveness

Survey Cyprus 2020, katd Tn didpkeia dIadIKTUAKAG EkORAWONG TTOU TTPAYHOTOTTOINONKE TNV

TetdpTn, 16 AekepBpiou. H épeuva, n oTToia OTTOTEAEI AVATTOOTTACTO HEPOG TOU EUPUTEPOU
TTpoypauuatog EY Attractiveness, piag ogipag epeuvwy TTou diggdayel n EY o€ TTaykoouio
emiTredo o€ ox€on P Eveg eTTevdUOElg, avaAuel TIG EMOOCEIG TNG XWPOAG JOG OTOV TOUED
TTPooéAKUONG £TTEVOUCEWYV Ta TEAEUTAIO Xpovia. KaTtaypd@el HETAEU GAAWV TIG OTTOWEIG TNG
01€0voUG eTTEVOUTIKAG KOIVOTNTOG YIA TA TTAEOVEKTHMATA Kal TIG aduvapieg TG KUTrpou wg
ETTEVOUTIKOU TTPOOPICHOU, OG0V aQopd TNV €IKOVA, TNV EUTTIOTOOUVN TWV ETTEVOUTWV KAl TNV

IKaVOTNTA TNG XWPOAG VA TTAPEXEI AvTaywVIOTIKA TTAcovekTAPATA yia TIG A=E. H épguva diegnxon
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Tov loUvio 2020 pe Baon deiypa Epav Twv 100 utTeEuBUVWY AYNG atToPAcewy aTTd Eveg

ETAIPEIEG, EK TWV OTTOIWV TTEPITTOU TO 50% £X0UV NdN €TTEVOUTIKA TTapoudia oTnv KUTrpo.

Ta eupripaTta Kal ol TTPOTACEIG TNG EPEUVAG TTAPOUCIAOTNKAV ATTO TOV ZTéAI0 AnunTpiou,
2uvétaipo, ETmke@alig YTTNpeoIwy ZTpaTtnyIKnG Kal ZuvaAiaywy tng EY Kutrpou. AkoAouBnoe
ouZATnon pe TNV YTToupyo Evépyeiag, Eutropiou kal Biounxaviag, K. Nardoa MNnAeidn, kabwg
KAl Jia gayvnTookoTtrnpévn TotmoBEétnon Tou YTroupyou EEwTepikwv K. Nikou Xp1oToSouAidn

OXETIKA JE TA EUPAMATA TNG £PEUVAG.

H KoOtrpog Trapapével Evag EAKUOTIKOG ETTEVOUTIKOG TTPOOPICHOG, IBIAiTEPA HETAEU TWV

£OPAIWMEVWV ETTEVOUTWV

MeTagl Twv Bacikwy eupnuATwy TNG €peuvag TTEpIAAUBAvETal Kal  oaPng dia@opoTToinon
METAEU TNG avTiAnwng Twv €TTEVOUTWY TToU £€xouv AdN TTapoucia oTnv KUTTpo Kal eKeivwy TTou
Oev €xouv TTapouaia rj dEOPOUG UE TN XWPA, JE TV TTPWTN KATAYOopPIia va eugaviovTal TToAU
KAAUTEPO EVNMEPWHEVOI VIO TIC CUVONKEG Kal TIG eUKaIpieg oTnv KUTTpo Kai TTIo BETIKOI OTIG
QTTAVTAOEIG TOUG OTA EpWTAMATA TNG €épeuvag. O ETTEVOUTEG TTOU PETEIXAV OTNV £PEUvVa ival
a101600¢&01 yia 1o péANOV, e To 56% va avapévouv 0TI n eEAKuoTIKOTNTA TNG KUTTpOou WG
ETTEVOUTIKOU TTPOOPIoHOU Ba BeATIWOEI Ta eTTOUEVA TPia XpoVIA, TTOGOOTO ONUAVTIKG UPNASTEPO

Q1T AUTO TTOU KATAYPAPETAlI 0 AAAEG EUPWTTAIKEG XWPEG TTOU UETEIXAV OTNV €PEUVA.

2Xe00V £vag OTOUG TECOEPIG ETTEVOUTEG (24%, KAl 54% HETAEU TwV ETTEVOUTWYV [E TTAPOUTIa
otnv KOtrpo) ava@épouv 0TI oxedIAouv va eTTEVOUCOUV N VA ETTEKTEIVOUV TIG dPACTNPIOTNTEG
Toug oTnV KUTTpo Ta emmépeva Tpia Xxpovia. Movo €va PIKpd TTO000TO JETALU auTwy (15%)
onAwvouv OTI akUpwoav, Peiwoav f TTaywoayv Ta ETTEVOUTIKA TOUG OXEDIA JETA TO CEOTTAOUA TNG
TTavonuiag, evw 10 49% avagépouv OTI Ta OXEDIA TOUG dev £xouv TTnpeacTei. To €idog TG
€TTEVOUONG TTOU QVAPEPOUV O TTEPICOOTEPOI €ival oI aAuaideg epodiaouou Kai logistics (28%), Ta

ypageia TTWAACEWV Kal JAPKETIVYK (24%) Kal TA KEVTPIKA yYpa@eia eTTIXEIPATEWYV (18%).

Ortav epwtBnKav 110101 TOUEIG Ba atroTeAéOOUV TN KIvNTHPIa dUvaun TNG avaTTugng oTnv

KUtTpo Ta emTéEVa XpOVIA, OI CUPMETEXOVTEG avépepav Tov TOUupIoud (48%), TIg
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XPNHUATOOIKOVOUIKEG UTTNPETIES (21%), TIG ETTAYYEAUATIKEG UTTNPECIES (21%), TO aKivnTa Kal TIG

KATaoKeUEG (18%) Kai TNV wn@iakr] oikovouia (17%).
loxupd kal adUvapa onueia TG EAKUCGTIKOTNTAG THG XWPAG

O1 CUPPETEXOVTEG KANBNKAVY VA ava@EéPOouV T BACIKA TTAEOVEKTIUATA KAl ABUVANIEG TG XWPOAG
WG ETTEVOUTIKOU TTPoopICHOoU. O1 eTTevOUTEG JE TTapouaia oTnv KUTTpo avépepav we «TTOAU
€EAKUOTIKO» TTapdyovTa TNV TToIoTNTA (WS (81%), KAl 0T CUVEXEIQ TIG TNAETTIKOIVWVIES KOl
WNOIOKES UTTOBOUEG (63%), TO ETTITTEDO TWV TOTTIKWV £PYACIAKWY OECIOTATWY (63%), TNV ETAIPIK
@opoloyia (46%) kai TIG UTTOOOWEG UETaPOPWYV Kal logistics (43%). Z1o0 GANo dkpo Tou
@AaopaTog, N d100ecIuOTNTA KAl TTOIOTNTA TNG £PEUVAG Kal avaTTugns (13%), TO YPA@EIOKPATIKO
Kai &101KNTIKO TTEPIBAAAOV (13%), 01 evioxUOoEIG, ETMIOOTATEIG KAl JETPA OTAPIENG ATTO TIG BNPOCIEG
apx€ég (13%), n euehigia Tng epyaTikAg vopoBeaiag (12%) kai o1 emdoéaelg TNG KUtrpou oTnv
QEIPOPO aVATTITUEN Kal TRV TTOAITIKA TTPoCEyyion TNG KAIHATIKAS aAAaynis (10%) BewprBnkav

AIyOTEPO EAKUCTIKA OTOIXEIQ.

Ooov agopd Topeig 6Tou N KUTTPOG TTPETTEI VA ETTIKEVTPWOEI TIG TIPOCTTABEIEG TNG YIa va
dlatnPACE! TNV avTaywVIOTIKA TNG B€0n OTNV TTAYKOOHIA 0IKOVOWia, TO 49% Twv epwTnNOEVTWY
QVEQPEPQV TNV UTTOOTAPIEN TTPOG TOV TOPEA TNG UWNANG TEXVOAOYIAG Kl TNV KAIVOTOIQ, EVW TO

34% avépepav TNV avaykn eTevOUCEWV O€ HEYAAQ £€pya UTTOSONWY Kal aOTIKA £pya.

AUO0 oTOUG TPEIG £pWTNBEVTEG (66%) Onueiwaav 0TI 0 TOTTIKOG TPATTECIKOG TOUEAG OTTOTEAEI
ONPAvTIKO 1 ECAIPETIKA ONPAVTIKO ATNHA OTaV N eTaIpEia TOUG AaUBAvVEl ATTOPACEIS VI CEVEG
emTevoUoEIg, evw TO 48% atrdvTnoe 10 id10 ooV aPopd TNV TTAPOUCIa PIOG IOXUPNAS KAl PEUCTHG

EYXWPIOG XPNUATIOTNPIOKAS ayopdg.

MapouoiddovTag Ta uprpaTa TNG £pEUvag, o ZTéEAIog AnunTtpiou, ZuvéTaipog Kal ETTIKEQAANG
YTnpeoiwyv ZTpaTtnyikAg kal ZuvaAlaywv, Tng EY Kutrpou, onueiwoe: «O1 dueoeg géveg
e1TeVOUOEIG UVERQAQV onuUavTIKG OTNV TaXEIa avaTrTuén TNG KUTTPIAKAG OIKOVOUIaG Ta TEAEUTAIO
Xpovia. H épeuva pag deixvel 611 n dieBvAG eTTeVOUTIKA KovOTNTa £€aKOAOUBET va BAETTEI TNV
KUTTpo w¢ eAKUCTIKG TTPoOoPIoHS Kal gival aioiddogn yia TIG JEAAOVTIKEG TNG TTPOOTITIKEG. Na va

TTOPAMEIVEI OXETIKH KAl va ouvexioel va TTpooeAkUel A=E katd Tn didpkela Tng Kpioiung @aong
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NG avakapyng META TNV TTavonia, n KUtrpog TTpETTel va agIoTToINCEl TA CUYKPITIKG TNG
TTAEOVEKTAATA, OTTWG TO EUVOIKO QOPOAOYIKO KABEDTWG, 0l CUYXPOVES UTTOOONEG Kal, TTAvw aTr’
OAa, TO UYPNAO eTTiTTEDO £pyaoIakwy deEIOTATWY. MNMapdAAnAa, TTPETTEl £TTIONG VA ETTIKEVTPWOET
OTNV QVTIMETWTTION TWV PEIOVEKTNUATWY TTOU EVTOTTIOTNKAV BEATILOVOVTOG TO YPAPEIOKPATIKG KOl

d10IKNTIKG TTAQiCI0 KABWG Kal TNV EUEAIGia TNG EPYATIKAG VOUOBETIiagy.

2Tn cuvéxela g Trapouaiaong, n Yroupyog Evépyeiag, Eptropiou kal Biopynxaviag k. Natdoa
MnAegidn, ouvexdpn Tnv EY yia Tnv die€aywyn TG €pEuvag Kal OXOAIAOE EKTEVWIG TA EUPHHATA
TNG. Téoo o Y1roupyog EcwTepikwv K. Nikog Xp1oTodouAidng 600 kail K. Natdoa MNMnAeidn,
oupewvNoav yia Tov Kpioipgo poAo Twv A=E yia tnv KoTtrpo, 18iwg katd tnv 1epiodo 1Tou Ba
akoAouBnael Tnv Tpéxouoa UPeon TToU TTPOKAAECE N TTavdnuia. O1 uttoupyoi eTTecruavay ot Ol
AZ=E utopouUv va BonBrijcouv GTov HETAOXNKATIONO Kal Tn dIapopoTToinon TG KUTTPIOKNG
OIKOVOWIaG Kal TTEPIEYpayav TN OTPATNYIKN TNG KUBEPvVNONG yia TN BeATiwan TNG EAKUCTIKOTATOG

NG XWPAG Kal TNV dpon Twv eUTTOdiwy TTOU OrjuePa ammoBappuvouv Toug dIEBVEIC ETTEVOUTEG.

Katd tn oulATnon TTou akoAoubnoe, aTTavTwVTag € EPWTNUA OXETIKA JUE TN OTPATNYIKI TToU Ba
TTPOOEAKUOEI APEDEG EEveG TTEVOUDEIG, N K. MNAgidn avapépbnke peTagu GAAwv oto Mnxaviouo
Taxeiag ApacTnploTroinong {EVwV ETAIPEILV, KOl YVWOTOTTOINCE OTI €TTECEPYAloVTal OXEDIO YIO
BeAtiwon kai dieUpuvon Tou v AOyw TTAQICIOU, JE TTEPAITEPW MEIWON TWV YPAPEIOKPATIKWYV
O1adIkaoIwy. AvagEpOnKe 1TiIONG OTIG UTTOBOUEG OTOUG TOMEIG TOU NAEKTPIOUOU KAl TWV
QVAVEWOCIPWY TTNYWYV EVEPYEIQG, TTOU gival onuavTiKG va yivouv péoa oTa eToueva xXpovia,
KaBwg Ba TTPOCEAKUCOUV £TTEVOUTIKO £VOIAQEPOV, OAAG KAl OTrN QOPOAOYIKH HETAPPUOUION TTOU
avatrtuooel 70 YTOIK oT1o TAQiolo Tng TTPAcivng OPOAOYIKNG HETAPPUBUIONG. ZTN OUVEXEIQ,
ava@épinke oTa oXESIO XOpNYyIWY, OTA OTTOIa JTTOPOUV va £xouv TTPOoRacn OAEG 01 KUTTPIAKEG
ETAIPEIEG, AKOPA KOl EKEIVEG ATTO TO EEWTEPIKO PE KUTTpIOUG PETOXOUG, onueiwvovTag 6Tl «Ba
00000V TTOAAG XpriHaTa yIa EVEPYEIAK avaBaBuion, yia JeTaTToinon, yia OIVOTTOIEia, yia
YUVQIKEia / VEQVIKA ETTIXEIPNUATIKOTNTA, KUKAIKY] OIKOVOMIa KAl YEVIKOTEPA TNV TTPACIVN

QVATITUgN. »

210 uAVUPG Tou o YTroupyog ECwtepikwyv TovIoe 611 N €pguva TNG EY avédeige Tn onuavTtikdétnTa

TNG ETTIKOIVWVIAKNG TTONITIKAG OTNV TTPOCEAKUCN AUECWYV EEvv €TTEVOUCEWY Kal ETTICAUAVE OTI
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«TO EUPAMATA TNG EPEUVOG DEIXVOUV OTI TTPETTEI VO OPACOUNE YPAYOPO OE AUTOV TOV TOUEA.» 2TN
OUVEXEID YVWOTOTToINCE OTI «TO YTToUpyEio EEWTEPIKWY avatTTuooEl Jia oTPATNYIKA yia TV
OIKOVOMIKA dITTAwuaTia TTou Ba dpouohoynBei oTig apxég Tou 2021, n oTToia GTOXEUEI OTO VA
avatrTuxBei n aia Tng KOTTpou Kal Twv KUTTPIOKWY £TTIXEIPACEWV.» OAOKARpwoe dnNAwvTaG,
«Eipai B€Raiog 6T cipaoTe 0 BEON VA AVTIUETWTTIOOUUE ATTOTEAECUATIKA TIG TTPOKANOCEIG TTOU
evrotrioTnkav oTnv ‘Epeuva tng EY, Kal va KataoTriooupe TNV KUTTPo wg akOun TTIo EAKUCTIKO

ETTEVOUTIKO TTPOOPICHS. »

MNa TepIoodTEPES TTANPOPOPIES YIa TNV €peuva EY Attractiveness Survey Cyprus 2020,

TaTAOTE £0W.

- TEAOG -
MNa meploodTeEPEG TTANPOPOPIES:
Eiprijvn Xapitou
EY Brand, Marketing & Communications
+357 2220 9999
Irene.Charitou@cy.ey.com
Website:
Twitter: | Facebook: | Instagram:

ZXETIKG pe TNV EY
EY | EAeykTikég | Popoloyikég | ETaipik ZTpatnyikf & ZuvaAlayég | ZUPBOUAEUTIKEG YTTNPEDIEG

H EY katéxel nyeTikr) 60N TTAYKOOWIWG OTOV XWPO TWV EAEYKTIKWY, POPOAOYIKWY, OTPATNYIKWY & CUVAAAGKTIKWY Kal
OUMBOUAEUTIKWY UTTNPEaIWY. H Babid yvwaon Kai n ToidTnTa TWY UTTNPETIWY TTOU TTAPEXOUNE OUUBAAOUY aTNV
0IKOOOUNGN EUTTIOTOCUVNG OTIG KEPAAQIAYOPES KAl TIG OIKOVOUIEG O€ OAOKANPO TOV KOOWO. AnUIoUpyOUlE NYETIKA
oTeAEXN TTOU OouveEPYAZovTal yIa VA TNPAOOUV TIG UTTOOXEOEIG HAG TTPOG OAOUG TOUG £TAIPOUG Yag. Me Tov TpOTTo auTd
oupBdaAAoupEe anuavTika oTn dnuioupyia evog KOAUTEPOU KOGHOU YIa TOUG avBpWITTOUG JAG, YIa TOUG TTEAATEG Pag Kal
YO TIG KOIVWVIEG POG.

To AoyoTtutio EY agopd pia i mepioodTepeg atrd TIg eTaipeieg péAn TG Ernst & Young Global Limited, kaBepia atré Tig
otroieg atroTeAei EexwpioTn vopikA oviétnTa. H Ernst & Young Global Limited eivail pia Bpetavikn etaipeia
TTEPIOPIOUEVNG €UBUVNG, OEV TTAPEXEI UTTNPETTEG O€ TTEAATES. TANPOPOPIEG OXETIKA |UE TOV TPOTTO TTOU N ETAIPEIX
OUAAEYEL KAl XPNOIPOTTOIET TIPOOWTTIKG dedOPEVA KOBWG KAl TNV TTEPIYPAPH TWV SIKAIWPATWY TTOU £X0UV TA ATOPA
Bdoel TNG vouoBeaiag yia Tnv TpooTacia Twv dedouévwy, gival dlabéaipa péow Tou ey.com/privacy. lNa mepioadTePEg
TTANPOPOPIES YIa TOV OpYaVIOUS PAG, TTAPAKAAOUME ETTIOKEPOEITE TNV I0TOOEAIDO Www.ey.com.
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